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DECODING THE SYMBOL: THE STORY BEHIND THE CAR
LOGO WITH TWO ARROWS POINTING UP

When you see a car logo with two arrows pointing up, a distinct
and memorable image likely comes to mind. In the automotive
world, this specific design is not just a random geometric choice.
It is a powerful piece of branding that carries decades of history,
engineering  philosophy,  and  cultural  significance.  While  several
manufacturers use arrow motifs, the most iconic and instantly
recognizable car logo with two arrows pointing up belongs to the
French automaker Citroën. However, the influence of this design
extends beyond one brand, sparking curiosity and recognition
among car enthusiasts and casual observers alike.
This article will take a deep dive into the world of this fascinating
logo.  We  will  explore  the  origins,  evolution,  and  profound
meaning behind the Citroën double chevron, while also touching
on other brands that utilize a similar upward-arrow aesthetic. By
the end, you will understand why this simple yet brilliant design
has become a cornerstone of automotive identity.

THE CITROËN DOUBLE CHEVRON: THE DEFINITIVE CAR
LOGO WITH TWO ARROWS POINTING UP

For over a century, the Citroën logo has been a fixture on roads
around the globe. The design is deceptively simple: two inverted
V-shapes,  or chevrons,  stacked one above the other,  pointing
upwards. To the untrained eye, it is merely a stylish geometric
emblem. To those in  the know,  it  is  a  direct  homage to  the
company’s origins in engineering and precision manufacturing.

The Industrial Origins: From
Gears to Grilles
The story of the car logo with two arrows pointing up begins not
with a car, but with a gear-cutting factory. In 1905, André Citroën
founded a company that manufactured double-helical gears for
the  military  and  industrial  sectors.  These  gears  were
revolutionary because they were quieter and more efficient than
standard straight-cut gears.
The  key  visual  identifier  of  a  double-helical  gear  is  the  chevron
pattern—the V-shaped teeth that run around its circumference.
When you look at two of these gears meshing together, the teeth
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form a distinct interlocking pattern of inverted V's. This pattern
became  the  company’s  trademark  long  before  the  first
automobile  rolled  off  the  assembly  line.  When  André  Citroën
decided to enter the automotive industry in 1919, he chose to
carry this iconic shape forward. The car logo with two arrows
pointing up was born, forever linking the brand to its roots in
high-quality mechanical engineering. It was a brilliant piece of
branding: a symbol that told a story of precision, innovation, and
industrial strength.

Evolution of the Icon: A
Century of Refinement
While the core concept of the car logo with two arrows pointing
up has remained remarkably stable, its execution has evolved
significantly over the decades. This evolution reflects changes in
design trends, manufacturing capabilities, and brand positioning.

The Early Years (1919–1930s): The original logo was
often set within a more ornate, circular or oval background,
sometimes featuring the Citroën name in a classic serif
font. The chevrons themselves were thick and substantial,
emphasizing their industrial heritage.
The Golden Age (1930s–1950s): This period saw the
logo become more streamlined and integrated into the
vehicle's design, most famously on the bonnet of the iconic
Traction Avant. The double chevron was often used in a
striking chrome finish, standing proudly against the car's

body color.
The Modern Era (1960s–1980s): The logo was
simplified. The background was removed, and the chevrons
became cleaner and sharper. The design favored a
minimalist approach, often appearing in a single color
(chrome, black, or red).
The Contemporary Look (1990s–Present): The current
iteration of the car logo with two arrows pointing up is
perhaps the most refined. In 2022, Citroën introduced a
new brand identity that features a bold, three-dimensional
chrome double chevron. The chevrons are now more
prominent, with a softer, more rounded feel to the points,
reflecting a more modern and approachable brand
personality. The logo often stands alone, without text, or is
paired with a sleek, bold wordmark.

SYMBOLISM AND DEEPER MEANING OF THE UPWARD
ARROWS

Beyond its literal representation of a gear tooth, the car logo with
two arrows pointing up carries a wealth of subliminal messaging
that has helped define the Citroën brand.

Forward Motion and
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Progress
The most immediate connotation of any arrow is direction. By
pointing  upwards,  the  logo  suggests  ambition,  progress,  and
reaching for  higher  goals.  This  is  a  powerful  message for  an
automotive  brand,  aligning  the  company  with  the  ideas  of
innovation and forward-thinking. It communicates that a Citroën
car  is  not  just  a  mode  of  transport,  but  a  vehicle  for
advancement.

Stability and Precision
The fact that there are two arrows, perfectly parallel, adds a layer
of  meaning.  Two points  create  a  line,  and  two  parallel  lines
suggest stability, balance, and precision. It implies that the car is
engineered with exacting standards and that it provides a secure
and dependable driving experience. This dual-arrow structure can
also be interpreted as a partnership between the driver and the
machine, working in harmony to move forward.

Heritage and Provenance
For those familiar with automotive history, the car logo with two
arrows  pointing  up  is  a  direct  link  to  a  storied  past.  It  is  a
constant  reminder  of  André  Citroën's  daring  vision,  his
engineering  genius,  and  the  company's  role  in  making  cars
accessible to the masses. In an industry where brands frequently
change their logos beyond recognition, the enduring presence of

this symbol provides a sense of trust and legacy.

OTHER NOTABLE CAR LOGOS FEATURING UPWARD
ARROWS

While Citroën is the most famous example,  it  is  not the only
automaker to use upward-pointing arrows in its branding. Several
other manufacturers have adopted arrow-like shapes to convey
similar themes of speed, luxury, and direction.

Infiniti: The Road to Infinity
The logo for Infiniti, Nissan's luxury division, is often mistaken for
a stylized "Q" or a mountain peak. However, a closer look reveals
that the design is formed by two parallel lines that converge at
the horizon, pointing upwards. This logo represents a "road to
infinity"  and  is  a  clever  visual  pun  on  the  brand's  name.  It
suggests  limitless  possibilities  and  an  expansive,  luxurious
journey. While not a literal "arrow" in the traditional sense, its
upward-converging lines perform a similar function of pointing
toward the future.

Subaru: The Pleiades
Cluster
Subaru's logo is a stylized representation of the Pleiades star
cluster, which is visible in the night sky. The logo features a large
star in the center and six smaller stars around it. Several of these
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stars, particularly the main one, have pointed tips that create an
upward, arrow-like feel. The name "Subaru" itself is the Japanese
word for the Pleiades. The upward-pointing elements of the stars
connect the brand to themes of guidance, ambition, and celestial
navigation—all powerful ideas for a car company.

Car Logos With Hidden
Arrows
Many modern logos feature cleverly concealed upward-pointing
arrows that are not immediately obvious. The FedEx logo is the
classic example of a hidden arrow in corporate design, but car
logos also employ this technique.

Mazda: While not a single arrow, the current Mazda
signature logo features a stylized "M" that has sharp,
upward-sweeping wings. This design conveys a sense of
speed, agility, and soaring ambition.
Alfa Romeo: The Alfa Romeo logo contains a red cross and
a serpent, but it is also framed by a circular badge. The top
of the badge features a sharp point, giving the entire
emblem an upward, forward-leaning appearance.
Mitsubishi: The three diamonds of Mitsubishi can be
interpreted as three stylized arrows pointing in different
directions. The upward-pointing diamond at the top
suggests a clear direction towards excellence.

THE PSYCHOLOGY OF THE UPWARD POINT IN CAR
DESIGN

The  prevalence  of  upward-pointing  shapes  in  automotive
branding  is  no  accident.  It  taps  into  a  deep-seated  human
psychology.  The  upward  point  is  universally  associated  with
positivity, aspiration, and victory. It mimics the shape of a smile,
a mountain peak, or a rising sun.
When a driver sees a car logo with two arrows pointing up, it
subconsciously  triggers  feelings  of  optimism  and  desire.  It
suggests that the car is not just a tool, but a symbol of personal
achievement.  This  is  why  luxury  and  performance  brands
frequently  use  sharp,  angular  lines  and  pointed  badges.  The
"arrow" is a visual shortcut for speed and direction.
In the case of  the car logo with two arrows pointing up,  the
double arrow provides a sense of redundancy and reinforcement.
It is as if the logo is saying, "We are moving forward, and we are
doing it with double the determination." This makes the emblem
exceptionally memorable and emotionally resonant.

PRACTICAL IMPLICATIONS FOR BRAND RECOGNITION

From a marketing and SEO perspective, a distinctive car logo with
two  arrows  pointing  up  is  an  incredibly  valuable  asset.  It  is
instantly recognizable even from a distance, in bad weather, or in
a crowded parking lot. This "shape recognition" is a powerful tool
for brand recall.
When people search for "car logo with two arrows pointing up,"
they are typically trying to identify a vehicle they have seen. The
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fact  that  Citroën  dominates  this  search  term  speaks  to  the
effectiveness of its consistent branding. For content creators and
marketers,  understanding  this  connection  is  crucial.  By
optimizing  content  around  this  phrase,  you  can  tap  into  a
specific,  high-intent  audience  who  are  actively  seeking
information  about  the  brand.

CONCLUSION: A SYMBOL OF ENDURING LEGACY

The car logo with two arrows pointing up is more than just a
badge  on  a  grille.  It  is  a  piece  of  industrial  art,  a  historical
document, and a psychological trigger all rolled into one. From its
humble beginnings as a representation of a gear tooth in André
Citroën's factory to its status as a globally recognized icon of

French automotive ingenuity, the double chevron has stood the
test of time.
While  other  brands  like  Infiniti  and  Subaru  use  upward-pointing
elements in their designs, none have done so with the enduring
consistency and sheer iconic power of Citroën. The logo perfectly
encapsulates  the  brand's  journey:  a  constant  drive  toward
innovation, a commitment to elegant design, and a firm belief in
moving forward. The next time you see a car with this distinctive
emblem, you will understand the deep layers of meaning packed
into those two simple, upward-pointing arrows. It is a masterclass
in how a single, well-conceived design can become an indelible
mark on the automotive landscape.


