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INTRODUCTION: UNLOCKING THE
VALUE OF TIME WARNER
BUSINESS CLASS PRICING

For years, Time Warner Business Class
was  a  dominant  force  in  providing
internet, phone, and television services
to small  and medium-sized enterprises
across  the  United  States.  While  the
brand  has  since  been  rebranded  and
absorbed  into  Spectrum  Business
following  the  Charter  Communications

merger,  the  legacy  of  Time  Warner
Business Class pricing remains a crucial
reference  point  for  business  owners
evaluating  past  contracts,  comparing
current  a l ternat ives,  or  s imply
understanding  how  corporate  telecom
pricing works. Whether you are a startup
founder, a retail store manager, or the
owner of a growing professional practice,
knowing  what  shaped  Time  Warner
Business  Class  pricing—and how those
principles  still  influence  today's
Spectrum Business rates—can save your
company hundreds or even thousands of
dollars annually. This article provides a
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deep dive into the pricing structure, key
factors  that  influenced  costs,  and
actionable tips for negotiating the best
deal for your business.

UNDERSTANDING TIME WARNER
BUSINESS CLASS PRICING
FUNDAMENTALS

What Was Time
Warner Business
Class?
Time  Warner  Cable's  Business  Class
division  targeted  enterprises  that
needed more  reliability,  faster  speeds,
and  better  support  than  typical

residential  plans.  The  pricing  for  Time
Warner Business Class was never a one-
size-fits-all  figure.  Instead,  it  varied
based  on  l oca t i on ,  bandw id th
requirements,  contract  length,  and
bundling  of  services.  The  company
offered  dedicated  internet  access,  cable
television packages for waiting rooms or
break  areas,  and  Voice  over  IP  (VoIP)
phone lines with advanced features like
auto-attendants and call forwarding.

Key Factors That
Drove Time
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Geographic Location: Prices
differed from state to state, and
even between zip codes within the
same city, due to infrastructure
costs and local competition.
Speed Tier: Basic plans started
around 20 Mbps download and 2
Mbps upload, while symmetrical
gigabit fiber options in select
markets commanded premium
pricing.
Contract Length: Month-to-
month agreements typically had
higher monthly rates, whereas 12-,
24-, or 36-month contracts offered

lower per-month costs but
included early termination fees.
Service Bundling: Combining
internet, phone, and TV often
reduced the total cost compared
to purchasing each service
separately.
Equipment: Modems, routers,
and voice gateways were either
rented monthly or purchased
outright, impacting the total cost
of ownership.

BREAKING DOWN TIME WARNER
BUSINESS CLASS INTERNET
PRICING
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Standard
Broadband Plans

(Cable-Based)
For most small businesses, Time Warner
Business  Class  internet  pricing  started
with a range of cable broadband options.
The entry-level "Business Class Internet
20" plan (20 Mbps down / 2 Mbps up)
was priced around $49.99 to $69.99 per
month on a contract, but could climb to
$89.99  on  month-to-month.  Mid-tier
plans like "Business Class Internet 100"
(100 Mbps down / 10 Mbps up) typically
fell in the $89.99 to $129.99 range. The
"Business  Class  Internet  300"  plan,
offering 300 Mbps down and 20 Mbps up,

was  often  marketed  at  $149.99  per
month  for  the  first  year,  with
promotional  rates  expiring  after  12
months.

Fiber Optic
Dedicated
Internet Access
(DIA)
For  businesses  needing  symmetrical
speeds,  dedicated  bandwidth,  and
service  level  agreements  (SLAs),  Time
Warner  offered  fiber-based  DIA.  Pricing
for  symmetric  50  Mbps  fiber  started
around $299 per month, while 100 Mbps
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fiber  could  exceed  $500  per  month.
These  higher  costs  reflected  the
premium on uptime guarantees,  faster
repair  windows,  and  business-grade
static  IP  addresses.  Many  medical
offices,  financial  firms,  and  tech
companies  opted  for  DIA  despite  the
higher  Time  Warner  Business  Class
pricing due to compliance and reliability
needs.

PHONE AND TV PRICING WITHIN
TIME WARNER BUSINESS CLASS

Business Voice

Plans
Time  Warner  Business  Class  phone
service was a standout offering. A single
analog  line  started  around $29.99 per
month,  while  VoIP  packages  with
features like hunt groups, voicemail-to-
email, and auto-attendants ranged from
$39.99  to  $89.99  per  line  per  month.
Pricing  was  heavily  influenced  by  the
number of lines and long-distance usage.
Many  businesses  bundled  phone  with
internet  to  lower  the  overall  monthly
outlay, often saving 10% to 20% on the
combined price.
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Cable Television
for Commercial

Use
Businesses  such  as  restaurants,  bars,
gyms, and waiting rooms often needed
commercial  TV  licenses.  Time  Warner
Business  Class  TV  pricing  started  at
roughly  $49.99  per  month  for  a  basic
package of 35 channels, and went up to
$149.99+ for premium sports and movie
packages.  Note  that  commercial  TV
pricing always included retransmission
consent  fees  and  franchise  fees,
which were added on top of  the base
rate. Major league sports packages could
push monthly costs significantly higher.

BUNDLES AND PROMOTIONS:
GETTING THE BEST TIME WARNER
BUSINESS CLASS PRICING

Promotional  pricing  was  a  hallmark  of
Time  Warner  Business  Class.  New
customers  frequently  received  intro
rates that were 30% to 40% lower than
standard pricing for the first 12 months.
For  example,  a  "Business  Triple  Play"
bundle (internet 100 Mbps + two phone
lines + basic TV) could be advertised at
$139.99 per month for year one, with a
jump  to  around  $189.99  in  year  two.
These promotions required a 24-month
commitment  and  came  with  early
termination fees that scaled down over
time.
Another  strategy  that  lowered  Time
Warner  Business  Class  pricing  was
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bundling  multiple  locations  under  a
single  account.  Multi-site  businesses
could  negotiate  volume  discounts,
especially if they agreed to a multi-year
master  service  agreement.  Account
managers often had discretion to waive
installation fees (typically $99 to $199)
and  equipment  rental  costs  for  larger
contracts.

HOW TO GET THE BEST VALUE ON
TIME WARNER BUSINESS CLASS
PRICING TODAY

Negotiation

Tactics
Even  though  Time  Warner  Business
Class  no  longer  exists  as  a  brand,  its
successor  Spectrum  Business  largely
follows  the  same pricing  playbook.  To
secure  favorable  rates,  consider  these
steps:

Research competitor offers:
Having quotes from Comcast
Business, AT&T Business, or
Verizon Business on hand gives
you leverage. Spectrum's retention
department often matches or
beats rival prices when you
mention you are evaluating other
providers.
Ask about loyalty discounts:
Existing customers who call to
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cancel or downgrade are
frequently transferred to a
"customer retention" team that
can offer a new promotional
rate—sometimes better than what
new subscribers get.
Choose the right contract
length: If your business is stable,
a 24-month contract usually
provides the lowest monthly rate.
If you expect to move or close
within a year, pay slightly more on
month-to-month to avoid early
termination fees.
Opt for your own equipment:
Spectrum charges a monthly
modem/router fee (currently $5 to
$10 per device). Purchasing a
compatible business-grade modem
and router pays for itself within a

year.

Hidden Fees to
Watch For
When evaluating Time Warner Business
Class pricing, always account for these
additional  charges  that  can  inflate  your
bill by 15% to 25%:

Installation Fees: Professional
installation can cost $99 to $199,
though often waived during
promotions.
Data Caps and Overages: While
most business plans now have no
data caps, older Time Warner
contracts sometimes included a
250 GB or 500 GB soft cap;
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exceeding it triggered per-
gigabyte fees.
Regulatory Cost Recovery
Fees: These are carrier-imposed
fees listed as "FCC Regulatory Fee"
or "Universal Service Fund"
surcharges, typically $1 to $5 per
month.
Early Termination Fees (ETF): If
you cancel a contract before 12
months, you could be charged up
to $200 or more, scaled based on
remaining months.

COMPARING TIME WARNER
BUSINESS CLASS PRICING WITH
COMPETITORS

Although a visual table would be ideal, a
textual  comparison  works  well.  For
example, Comcast Business Internet 100

Mbps  was  often  priced  at  $99.95  per
month on a 24-month contract, similar to
Time Warner's $89.99 promotional price.
AT&T Business Fiber 100 Mbps started
around  $89.99,  but  required  a  fiber
term.  Verizon  Business  broadband  in
select markets ran between $79.99 and
$119.99.  The key differentiator  for  Time
Warner Business Class was its ubiquitous
cable  coverage—available  in  areas
where  fiber  was  not.  However,  prices
were  often  10%  to  15%  higher  than
smaller regional cable providers.

THE IMPACT OF THE SPECTRUM
MERGER ON PRICING

When Charter Communications acquired
Time Warner  Cable  in  2016,  the Time
Warner  Business  Class  brand  was
gradual ly  phased  out  in  favor  of
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Spectrum  Business.  Existing  contracts
were  honored  at  the  rates  originally
agreed upon, but renewals often shifted
to Spectrum's pricing models. Spectrum
Business  offers  more  streamlined
internet tiers (e.g., 300 Mbps, 500 Mbps,
1  Gbps)  at  prices  that  are  now more
competitive  nationally.  For  instance,
Spectrum Business Internet 300 Mbps is
typically  $69.99  per  month  for  the  first
year  (with  contract)  and  then  $89.99
thereafter—a notable drop from the old
Time Warner pricing for a similar speed.

FINAL THOUGHTS ON TIME
WARNER BUSINESS CLASS
PRICING AND LEGACY

Understanding  Time  Warner  Business
Class  pricing  is  more  than  a  history
lesson—it provides a blueprint  for  how

business telecom pricing works. The core
lesson  is  that  promotional  rates,
bundling,  contract  length,  and location
all  dramatically  affect  the  final  monthly
cost.  Even  today,  Spectrum  Business
follows similar tactics, meaning business
owners  must  remain  vigilant.  Always
read  the  fine  print  for  expiring
promotions, ask for retention deals when
your contract ends,  and compare total
cost including taxes and fees. If you are
still  on  an  old  Time  Warner  Business
Class contract,  check whether you can
migrate to a Spectrum Business plan for
lower  rates  and  faster  speeds.  The
telecom market is competitive, and with
the  right  knowledge,  you  can  secure
pricing that supports rather than drains
your bottom line.
In  conclusion,  while  Time  Warner
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Business Class pricing may be a relic of
the  past,  its  structure  continues  to
inform  modern  business  internet
packages.  By  evaluating  your  speed
needs,  negotiating  boldly,  and  staying
aware of hidden costs, your business can

enjoy reliable connectivity at a fair price.
Whether you are reminiscing about old
rates or looking for the best deal today,
the  principles  remain  unchanged:
knowledge and timing are your greatest
assets.


